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iiendous importance of Publix to the theatre-going public. Here- 
Publix Has merely been a mysterious alphabetical combina- 
Dmany. Now, however, after two years of sustained excellence 
blix service, ShOWmanship, theatres, and merchandising, all due 
pi type OL pOFSanizational personnel, appreciative attention is 


ing towards us. The trade 
which provide important 
sof information to 
newspapermen, heretofore 
dealt with Publix strictly 
“trade” angle—and have 
erpreted the various de- 
hents in terms that are un- 
mdable to the public. Since 
fade papers did not do this, 
lewspapermen neglected it. 
ly, however, the trade 
apers. awakened somewhat, 
falizing that they stand be- 
he theatre and many daily 
aper-writers, are now doing 
ble duty, 

tald-Tribune Interested 

Sit Was an easy matter for 
iblix Home Office publicity 
ment to “sell”? the whole 


to the New York Herald- 
& Whitney Bolton, one of 
fat feature writers of that 
aber, is preparing a series 
flay articles covering Pub- 
its general aspect, stage 
Wn, theatre management, 
ad probably future de- 
mnt. The series starts in a 
Ir so, 

theatre managers and 
idisers will watch for and 
se Sunday stories and will 
‘ind cause them to be re- 
ied in their own local news- 
Publix Opinion expects 
oduce them for this pur- 
mater on, Mr. Bolton ex- 
» alnplify his data for pub- 
: ‘1 an important national 
". Several other famous 


are also 


Milar p 

~ r 

> Jt an illuminating pic- 

Publix Stage productions. 

Many Problems 

Problem 

Atertain 
n 


the theatres are 

berated entirely by 
pie: Others, owned in 
be are operated by 
ners, Another group, 
Y Loew's, receives its 


*sree of service. 


oWever phlei In all 
» the entertainment 
y, ind requ 


ork We receive reac- 
oo pudiences from all »f 
ment Y Way of the theatre 
me whic ‘Serves as our 
beers public desire. 
’ the elements 


accordingly. 


ve many 


quirements are | 


us the need | 


ive minds, 


oi the various phases of | 


@ollecting data 
ed Mr. Bolton, | 


} 


| 
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abe Publix renders a || 


‘was shown on _ the 
[record was played in the booth 


| Up,” the stage show that opened at the- 
they arrived in Omaha Thursday. Ange 
ea anette itp Ste found suitable quarters. 
to state 
scenic. ads, It is unnecessary 


‘want, it. 


AKES ’EM TALK 


The waltz hit “Ramona’’ has 
been used in a number of ways to 


jadvertise Dolores Del Rio’s star- | 


Ting picture of the same name, 
but Manager Fred Slenker of the 
‘Columbia,’ Davenport, Ia. used 
it most ingenuously with the 
newly installed Vitaphone equip- 
ment, to transmit to his audiences 
the song number as recorded on 
the Brunswick record. While the 
National Screen Service trailer 
screen the 


and by rigging up one of the 
Vitaphone ‘pickups’? and ‘‘arms’’ 
on the victrola the sotind was car- 
ried through the Vitaphone equip- 
ment to the audience. Mr. Slen- 
ker does not have the non-syn- 
chronous equipment. 

This unique presentation of his 
trailer made such a hit with the 
audiences that Slenker decided to 
use the song record during the 


run of the picture as well, re-| 


adapting it as a ‘‘prolog.’’ 


|ed the new ad medium. 


HOW DES MOINES 
TELLS EM ALL 
ABOUT IT 


Des Moines is a one-newspaper 
town, and consequently, the wel- 
fare promoters of the several Pub- 
lix-Blank theatres there find. thai 
it’s easy to wear out their welcome 
thru necessity of being in the 
morning and evening edition with 
}each theatre nearly’ every day. 
/To help out, a publication called 
|‘‘Stage and Screen,”’ program size 
and made up of 16 newsy pages, 
jis distributed in the theatres. It 
contains the ‘Wwhoop-em-up-stuff 
rfor all the theatres, and is eagerly 
read. Advertisers pay the entire 


cost of the publication, which also 
|} declares a profit which is split up 
by its promoters, who are now 
buying added newspaper space 
with the proceeds. Nate Fruden- 
feld, manager of The 


Wasson, his swift assistant, start- 


Hoose-Gow Hook-Up 


Manager C. 
rowed wardrobe from the State 
prison to dress up a man to bally- 
hoo “Partners in Crime’ at the | 
‘Star’? Concord, N. H. Attired in 
a convict’s suit and ball and 
chain, he walked up and down the 
principal streets passing © out 
heralds. 
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“Gee! Wherell We 


“Gee! Where'll we stay?” 


Naturally, that was tire first question that p 


Riviera ¢ 


at they soon 
Just another instance that sho 


ONE STUFF! 


Archie Baley, director of Prvblicity and Advertising for the 
Omaha ‘Riviera’ thought out and executed this sure fire stunt. 
Clip it out and show it to your pet want-ad czar and he'll get 
it'on Page One for you and thank you. 
stuff for want-ad and ticket sales. 


f the girl 
ere Nate rich the photoplny, “Ramona,” today, when | firms. 


bt down to The Bee-News and looked throngh the want 
[4 y 


ws how The Bec-News want a 


It’s good eye-catcher 


Stay in Omaha>™ 
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ation, Paramount Building, New York, Week of May 28, 1928. 
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EW IDEA CUTS “JUICE” COSTS 
Iss AWAKENED TO NCE I 
HAGNITUDE OF PUBLIX 
ALUE TO SHOW-GOERS 


pisapetssama periodicals of the world are at last awakening to 


MAINTENANCE DEPT., 
DISCOVERS PLAN TO 
SAVE ON LIGHT BILLS 


With Publix annual bill for electric light current running into 
millions of dollars annually for the vast number of theatres owned 
or served, news of the discovery of an important economy in this 
direction will be eagerly received by profit-seeking managers who are 


Capitol | 
|Theatre (unit house) and Lionel | 


K. Conner bor-|4# 


|| DESIGNS PUBLIX 
COSTUMES 


Miss Dolly Tree 
Millions who have seen the 
gorgeous Publix presentations at 
the Paramount. and other Publix 
theatres throughout the country, 


(will be interested to know that 
|many of these original and magnif- 


icent costumes are designed by 
Miss Dolly Tree, an extremely 
talented young lady associated 
with Brooks the costumer. 

Miss Tree’s creative genius is 
responsible for ‘the marvelous 
clothes effects that have greatly 
enhanced the beauty of stage pro- 
ductions of the Messrs. Paul Ash 
Cambria, Partington, Petroff, Har- 
ris; et: als “Vanity air? “Gale 
lopin -On,’”’ ‘Araby’? and other 
units too numerous to mention 
are indebted to Miss Tree for 
originality in costume design 
witich did much to insure their 
success. 

Broadway legitimate and mu- 
sical comedy productions such as, 
“Rain or Shine,” ‘Diamond Lil’ 
etc. received laudatory comment 
from the press for the beauty of 
the costumes which showed: the 
Dolly Tree influence. 


Giving the School 
Its Proper Credit 


In a recent issue of Publix 
Opinion it was stated that of a 
total of 75 graduates of the 
School For Theatre Managers, 
covering a period of three years, 
62 were employed as assistant 
city managers, theatre managers, 


eae cemmapRURE = 


or assistant mahagers. This was 
incorrect, as a later checkup 
proved that 71 who completed the 
course are now holding down im- 
portant jobs, with every prospect 
for advancement. Most of them 


are on the Publix roll, tho a few 


ds get you what you, want when you 


ain the chorus of “Hang | have been stolen’ away by other 


The story omitted the 


name of H. E. Whitaker, who is 
bee city manager in Spartansburg, 
SiG; 


anxious to reduce theatre-overhead without impairing high standards. 


According to announcement 


made by Mr. M. J; Mullin, in 
charge of 

the Depart- 

READ THIS! ment of 
THEN WRITE, | Maintenance 
for Publix 


TODAY, TO MR. Theatres, a 


MULLIN! !- means has 
been discov- 
; ered and 
proved which saves between 25 
and. 50 per cent on monthly. elee- 
tric light bills. This is due to a 
new process of silvering,- or mir- 
roring electric light bulbs in such 
fashion as to increase the power 
of illumination. Thus it is pos- 
sible for a lamp pulling 750 watts 
to effectively replace a 1000 watt 
lamp. 
Mr. Behr In Charge 

M. J. Mullin, Publix Director 
of Maintenance, has assigned to 
Henry D. Behr of his department, 
the task of develeping the pos- 
Sibilities. of a silvered process 
which, applied to a lamp, in- 
creases its light output. This 
process can be applied to clear 
lamps in various positions de- 
pending on usage. It is applied 
near the base to get a concentra- 
tion of light below or applied on 
the side of the lamp to get in- 
creased light from side when re- 
quired in that position. 

The initial installation was 
made at the Bardavon Theatre, 
Poughkeepsie, with results as fol- 
lows: 

1 Outlet; 1000 Watts; Usage 

Cleaners Light; Replaced by 

New Processed Lamps 1—750 


watt. 
4 Outlets; 1000 Watts:. Usage 
Hanging Olivettes; Replaced 


by New Processed Lamps 4—— 
750 watt spotlights, 

118 Outlets; Watts 100; Usage 
Footlights and Borders; Re- 
placed by New Processed 
Lamps 118—75 watt. 

There were a number of other 
outlets replaced by new processed 
lamps making a reduction in the 
wattage amount to over 7,000 
watts. This was a reduction from 
the former wattage of 27%, a say- 
ing on the electric bill of over 
$100.00 per month. 

The lamp has also worked ef- 
fectively at the ‘Rivoli’ in New 
York, according to manager Larry 
Shead, who was one of the first 
to order it. 

This article is particularly di- 
rected toward managers who have 
noted increase in their electric 
bills and believed that it was im- 
possible to effect reductions with- 
out impairing their operations. 
In connection with the lamps used 
on the olivettes, it was found that 
they did not come into the proper 
position when inserted into the 
socket. This was overcome by 
putting a spring on the base of 
each lamp permitting adjustment 
to any position desired. 

Just Starting 

No definite arrangements have 

as yet been made to adopt this on 


(Continued on Page 3) 
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ADOLPH ZUKOR 
PREDICTS MANY 
FILM CHANGES 


Motion pictures are passing 
through an extremely important 
transition stage, in the opinion of 
Adolph Zukor, 
president. of 
the Para- 
mount. Fa- 
mous Lasky 
Corporation. 

“Ht is diffi- 
eult to define 
the present 
situation in 
the motion 
picture industry.”’ said Mr, Zukor, | 
“because so many different fac- | 
tors are involved. But we in the | 
industry can sense it and are} 
making our plans accordingly. 

“Our problems are both eco- | 
nomic and artistic. For the mo-| 
tion picture to exist at all it must } 
make a profit to the people ah 
have invested in it. While we} 
have apparently reached the lim-| 
it in our distribution, we found | 
more than a year ago that.mount- | 
ing costs had greatly endangered } 
the margin of reasonable profit. | 
Therefore we were faced with the | 
necessity of inaugurating a policy | 
of economy which, while reducing | 
costs, would not impair the ar-| 
tistic qualities of our entertain- 
ment. This policy adopted about} 
a year ago, has been adhered to) 
strictly ever since. The pressure! 
for greater efficiency, greater re-| 
sults at less expense, has been un- 
remitting, and will continue so. 

Taste Changes 

“The change in public taste} 
and in the mode of living has} 
been another factor. With the 
country enjoying an unprecedent- 
ed prosperity, there have come| 
new forms of entertainment, new | 
ways to spend money. It is true 
that the motion picture has re- 
eeived and is receiving its share 
of this prosperity, but the com- 
petition against other forms of 
recreation is becoming stronger. 
Nearly every family in America 
today owns an automobile. This 
has been a great help in bringing 
patrons to theaters; on the other 
hand, it has made other places of | 
entertainment accessible. The | 
radio, bringing fine music and 
interesting programs into the 
home, is another competitor 
which has sprung up within the 
last few years. 

And with the radio have come 
a number of new devices which 
may be expected to change the| 
form and direction of screen en- 
tertainment. I refer to the vari- 
ous ‘talking pictures’ mechanisms. | 
While still far from perfect, these | 
devices have clearly shown their 
potentialities, and in the near fu- | 
ture it would not>be surprising | 
to see the nature of film enter-/} 
tainment radically changed. We 
are perfecting a sound mechanism 
of our own and conducting ex- 
tensive experiments from which 
we are confident of getting strik-} 
ing results. } 

Welcome Change 

“Then again there also has} 
‘been a marked change in the pub-| 
lic taste for screen entertainment. | 
Such changes we welcome, be- 
cause the more educated and re- 
fined the public becomes in its de-| 
mands the greater scope and in-| 
ecentive it gives our directors and 
artists. Hollywood today is a 
magnet which attracts to itself 
the finest artistic minds of the 
world. From England, France, Ger-| 
many and other countries Holly- 
wood draws novelists, dramatists, | 
actors and theater technicians. 
These people are equipped to give | 
the world the very finest in screen | 
entertainment, and any advance 
in public taste is weleomed by 
them with open arms. 

“The change we feel now is| 
that the public wants more sophis-| 
ticated, more realistic photo-| 
plays. By sophisticated I do not 
mean ultra-smart, and by realistic | 
I do not mean sordid. What I} 
do mean is that the public de-| 


mands that its pictures shall have | 
a closer relation to actual life. | 
Thus it is possible for us to make | weeks of practical training, which 
“The Last Com-| permits the men to have direct 
“The Way of All | 
A : 

few years ago such pictures would | 


pictures like 
mand” and 
Flesh,” with unhappy endings. 
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JAZZ ’EM UP 


CATCHLINES! 


WHY PUBLIX THEATRES 
ARE SUPREME IN MUSIC! 

Nathaniel W. Finston, for- 
merly of the New York Phil- 
harmonic, and of many other 
symphonic organizations of 
world-importance, is Director- 
General of music for all Publix 
Theatres! Associated with 
him as advisors and aides are 
equally: famous music masters. 


BORIS MORROS, for in- 
stance, was for 12 years prin- 


FAKE PRESS 
CARDS NEW 
~ SWINDLE 


The ‘‘press-card’’ gate-crasher 
is at work again. } 

Three -years ago a porter in a} 
Chicago film exchange found a| 
press card, had it duplicated in| 
an engraving, and printed several | 
thousand of them, which he filled | 
in and sold for $2 each, telling) 


“GOING UP! 


Literally speaking, too! The 
chorinnes of today in Publix 
Units are stars of tomorrow! 
How About Tipping Off Your 
Friends, the newspaper feature 
writers? Ask ’em to interview 
some Publix chorinnes about 
their experiences and ambi- 
tions. Publix Opinion will sup- 
ply photos and you can shoot 
some locally! 


| Theatres and at the Atlanta ware- | 


cipal symphony and opera con- 
ductor of the Imperial Grand 
Opera at Moscow! 


EUGENE PLOTNIKOV, 
for sixteen years was princi- 
pal grand opera conductor at 
Petrograd! 

ADOLPHE DUMONT, Musi- 
cal Director of the Paramount 
Theatre in New York, and Ir- 
ving Talbot, another great 
musical director, are aides and 
advisors in preparing musical 
programs for this theatre! 


WITH ALL THIS ASSIST- 
ANCE THE CONCERT AND 
STAGE ORCHESTRAS OF 
THE OLYMPIA THEATRE, 
ably led by Finnan Haddie and 
Elmer Woofus have reached a 
peak of excellence unsurpassed 
in any theatre in the world! 


EVERY PLAYER IN THE 
CONCERT AND STAGE OR- 
CHESTRAS OF THE PARA- 
MOUNT THEATRE IS IN- 
DIVIDUALLY KNOWN AND 
ESTABLISHED AS A NOT- 
ED SOLOIST! 


recognized as “‘press courtesy” by 
theatres. The police aided by 


a a 


reporters, finally jailed the per- 


impaired. 

Report from Washington, De- 
troit, Denver, Kansas City, 
Philadelphia now indicate that 


fakers are at work. One “press 


sers as a means of easy approach 


tives then use it to fraudulently 


editor. Fake business cards and 
fake envelopes and _ stationery, 
addressed .to the ‘“‘erasher’’ are 
also favorites. 

Publix theatres do not recog- 
nize any press cards, or business 
|eards. Trip-passes, or monthly or 


EEE 4 
| yearly presses are issued by Pub-| | 


| lix executives to properly accredit- | 
ed newspaper representatives.| 


have been acclaimed as artistic | 
successes, but would have failed | 
commervcially. Today they are| 
welcomed. 


“Another thing which we are ytation of the pres&, by refusing 


Newspaper executives are unani- 


very careful about is to prevent admission to those without proper | 
anything from getting into our credentials. A newspaper writer 


pictures which may be offensive! or executive entitled to “press 


to the sensibilities of the people | courtesy” who may happen to be | 


in foreign lands. Our foreign de-| without his credentials when he 
partment with agents all over the| comes to the theatre, knows how 


world, keeps in constant touch/to establish his identit 
: y properly | 
with the studio, which is extreme-|to the manager, and will not at-| 


ly sensitive to foreign reactions. | tempt to brush past the door-| 


As a matter of fact, the studio is; keeper by curtl 
such a cosmopolitan center that) and cena heme glans 


nearly every nationality in the} . 
world is represented among its|. Any Tule, however, must needs 
workers. } 


and constantly shifting forces, the | yigeq with credentials. When in 


motion picture industry was never | doubt, they admit the person, and 
identified 


on such a sound basis as it is to-) thon get the person 
inaieneine pres paPrig Speake | NS he is watching the show. 
ies oniveaest eee, tone moe, cna: Ot eae eee 
reach all classes, all nationalities. | that it isn’t repeated ° 
Human emotions are the s ame, | j i 

whether one is wealthy or poor, | tee ee 
cutlured or illiterate; and no | Summer Pictures 
medium of expression yet devised | . ° 
by man ean give the same mes-| Gift to Public 
sage to so many people as the| oe 

motion picture.”’ 


CUB-MANAGERS 
GET THE JUMPS 


Schoharie, N. Y., May 15. 


Believing that motion pictures 
not only keep natives of the com- 
| munity in good spirits but attract 
itrade from surrounding territory, 
a group of Schoharie business 


The fourth class of the Publix | mem will stage free film, shows in | 


Theatre Managers Training School | the open air during the summer 
is now in the second month of | months. 
training. Mr. Harry Marx, Di- 
rector of Theatre Management, is 
very much impressed by the prom- 
ise shown by the group now in 
training. This group was’ very 
carefully selected and results are 
justifying the care that was given 
to this important detail. 
Next week the members of the | 
elass leave for Atlanta, Georgia, 
in charge of John F. Barry, school 
director, where they will spend a/shows that newspapers and mer- 
week in training at the Atlanta! chants are willing to PAY to get 
crowds into the city and business 
districts. Your theatre does it 


til September. 
Committees on advertising, soli- 


sereen and operation have been 
appointed. 

Schoharie is believed to be the 
only community in this section of 
the state adopting the free movie 
plan. 


house. Besides formal instruc- 
tions given in Atlanta, the men 
will assist in the preparation and 
execution of the daily routine at 
the various theatres and at the) 
warehouse. 

From Atlanta the men will go 
to Chattanooga, and from’ there 
to Charlotte, N. C. ‘Thus four 


Of course you do it selfishly, but 
they benefit nevertheless. The 
next time you go out after a win- 
dow tieup, or when a publisher 
growls at you for demanding that 
he publish news of your theatre, 


thought, Don’t be afraid of ‘free’ 
movies. The public won’t attend 
‘free’ shows. 
preciates what it pays for, 


contact with actual operation in 
houses of every type, will be ar- 
ranged. 


his victims the cards would be) 


theatre managers and newspaper | 
petrator, but not until thousands | © 
|of free admissions had been gain-| | 
ed, and the prestige of the press, | @ 
and | 
several variations of “‘press-card” | 


ecard” is issued by a publishing | 
company to its circulation canvas- | 


to prospects—and the representa- | 
gain free admission to theatres. | 
Another scheme is the fake press- | 
eard, which either has the forged | 


signature of a local editor, or the | 
signature of a-cbig town newspaper | 


| be elastic, so most managers per-| 
F ; |sonally interrogate all ‘‘courtesy”’ | 
Despite these various problems | seekers who are not properly pro-| 


Season will last from June un-| 


citing, traffic, pictures, machine, | 


The above item from “Variety” | 


for them, without cost to them. | 


tell this little story gracefully, 
and you'll plant some food for 


;mous.in warning theatre mana-| |g, 
| gers to help protect the good rep- | 


These twelve beauties are in 
|*Flapperettes,”" — John Murray 
| Anderson’s newest show for Pub- 


| lix! Six were winners in a 
New Haven, Conn. (new 

| beauty contest and six are escaped 
|co-eds, from as many different 
towns. But they all blushed 
furiously when someone yelled 
“Hold ’em Yale!"’ when the show 


aye the Ol theatre at 
New jen, ac 

pte agg ace ing to Manager 
L. D. Netter Is 


Honored in Boston 


A grand “send-off” was given 
| to L. D. Netter, former booker for 
all the Publix Theatres in New 
England, who has been called to 
the Home Office for a promotion. 

One hundred and fifty theatre 
notables gathered to wish Mr. Net- 
ter luck. : 

Mr. Netter was presented with 
a beautiful console, containing 


|ful bouquet, at home. 


| | tributed, a line which 


|| Edgar Stone at the 
i} | of 


'|R.0.T.C. drill contests 5 


two hundred pieces of. silver, | 
he public only ap-| while his wife received a beauti- 


FORT 
SCORES 


—— 
Publicity Mana 
Hicks gave Richar 
Come Easy Go” unusus 
tion when that pictur 
feature film attraction a 
lix Worth Theatre, F 
Tex. 
With the co-op 
Star-Telegram, a 
Namesake Contest h 
prize of $25.00 given t 
boy born after the n 
picture who was He 
Dix.” Several birth e 
were filed and the w 
picked from among th 
newspaper used several 
the contest, ; 
“Basy. Come Easy ¢ 
simultaneously with the 
tion of the Edgar S$ 
Club which advertised 
000 heralds distributed — 
school children of the city, 
proved to be the big dra 
for the Saturday morning mi 
and the house was more than 
}full of children within an’ 
| after the doors opened. 
For the organ solo durin 
week, Mr. Stone featured a 
written by a Fort Worth &% 
poser and _ several : 
stories were obtained on 
return for’ the plug 
|} will give him, the 
having stamped on all 


meh 


“se 


| the number being f 


the Publix = 
Worth, Texas. a 
The second of a s 
| Friday night during 
picture and this 
| was responsible for a 
|of extra business f: 
| School students. 
| A co-operative 
|scheme was worked 
of the largest chain groe 
in the city through 
|heralds were placed © 
| packages leaving 2 
a quantity of tickets to) 
| were given away with gi 
|chases of a certain 
dition, the heralds ¢ 
| bers and if that 
}Same as the one 
| Worth lobby, that 
| titled to receive five 
of groceries free. i 
The Dix picture 
|; Worth during the 
National Boys W 
Worth theatre parti ip 
by awarding a 
to the winner of 
contests. Photog 
general chairman 
| holding the cup, é 
story to the effect ths 
winning band id 
the Worth tr si 
planted in the 


—_—_— 


| The appearance of t 
| College band on the | 
|junction with the | 
Reginald Denny in 
Daddy” at the P 
| Spartanburg, S. G1 
Whitaker’s di 
an attraction than 
Stage band. 
The Clemson 
tion of Spa : 
the 85 boys 
mem bership 
their homes ther 
a hotel, The plact 


: 


oe 


he 


in the various hot 
|a drawing er an 
certain 


| wouldn’t e othe 
ated. ; ae 
aa nominal Nea 


ae 1g 


“(Continued from page 1) 
~ another will emphasize 
, third comedy, a fourth 


“merely upon produc- 
t upon the talent and 
xd. To obtain the re- 
s, a large staff of 
ical, and production 
In addition, 
y of stage talent 
ad, which means that 
wn booking department must 
upplemented from outside 
os, The fact that we can 
eady employment, 52 
wr, to performers, in 
ous theatres is an 


. pay higher salaries 
y prevail elsewhere. 


Jong ago that the 
s to special efforts 
ehalf, so in present- 
we contribute more 
is Own appearance 
of what the public 


eived from audiences in 
eatres. An artist who or- 


or perhaps one- 
ne, during which 
part of his pro- 
d. The audience 


bility and the ex- 
udgment of other 
ersons. -Then too, 
iS embellished by 
‘Scenic investiture 


judgment as to 
t attractive man- 


orchestra remained in the pit, 
* € subconscious effect 
varrle between audience and 
The musicians were not 
layed to best advantage. The 


s to feel their audience in 
oe re, and with more 
ee etanding. It helps 


‘up the show and prevent 


‘ound that audiences 
les and Birmingham 
Denyer do not dif- 


Chicago or Boston. 
Ciation is voiced for 
eas, and their com- 
, fortunately are few, 
- generally alike. 
d brickbats are guide- 


¢ library in the 
have the benefit 


geno the 


or e give the artist, |... 
producers, the informa-’ 
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FHE BIRMINGHAM NEWs—1G 


Ronald Colman’s great popularity on the screen is explained by the 


“VIC” AND RONALD SWAP THEIR PALS!! 


pe eiom stage band leader and movie star look alike, so manager Dannenberg cashes in on the resem- 
lance for free space and more ticket sales, 


Merely by pointing out to 
value of the coincidence. 


note he has written on the above photo: “To my friend, ‘Vic’ Ince, , 


who looks more like me than I do myself.” And there’s “Vic” him- 
self, at the right of Ronald, to show the great resemblance. No one 
could be a double for “Vic,” popular orchestra leader at the Ala- 


Sick oon ue he Sale a iy 


bama, without being a_s1 


sh Breeze 


Sihe Cheerleaders 
J : Louelia 


This layout ma 
performers joined t 
the whole town. 


ic would willingly pay higher 
Be slats charges, I do not now 
see how it would be possible to 
do more than we are now doing. 
tf we can discover how we can 
improve our entertainment and 
service, it is highly probable that 
ll be able to do it, thru 


we wi 
tional cost 


economies, without addi 


to our patrons. 


“The public has confidence in 


Publix because of its rea one 
1 experiences with ou 
oe é and this 


ideals) and ambitions, 
public confidence is represented in 
steady support of our theatres, 
which makes it possible for us ae 
constantly improve our service. 


wiginddesiRist ae Sensis 


Johnny 1 


“RAH! RAH! RAH! PUBLICITY! 
University of Buffalo seized Charley Taylor's tip and, adopted the show 
for q week to big box office gross! 


HERALD The South's Greatest Newspaper 


in t! y —the 
a full page free ad in the college paper 
8 ea eds in stunts, and it became the talk of 


N 


Passes Dropped 
From Aeroplane 


the press, the news photo-feature 


NOW FARNEY 
MEANS COIN 


An extensive campaign such as 
is usually given to an exceptional 
picture was accorded to Francis 
Farney, the ‘‘new idea organist” 
at the Publix Colorado Theatre, 
Pueblo, Colo. 


Three weeks in advance of Far- 
ney’s presiding at the organ one- 
inch teasers were used and carried 
right on through to his opening 
appearance. 

The Pueblo Chieftain Kids 
Page carried a certain cartoon 
coloring contest showing Farney 
seated at the organ; announce- 
ment of Farney’s coming was 
shown on the screen by a special 
trailer; in the foyer on two art 
one-sheets; 25 windows carried 
special welcome cards; all music 
stores carried insert.frames with 
special copy and a photograph of 
the man; one cafe had a ‘‘Francis 
Farney New Idea Sandwich’ and 
another a ‘‘Francis Farney New 
Idea Sundae.” At the opening 
baseball game of the season, 
a Western Union boy went 
all through the croud calling, 
“Telegram for Francis Farney.” 
100 cut-out dises, mounted on 
wooden blocks were placed on top 
of cash registers about the city 
and 1000 automobile stickers 
reading, ““Welcome Farney’’ were 
pasted on as many auto wind- 
shields. All in all the campaign 
was such as to make Farney the 
talk of the city. 


“Latest From Paris”’ 
Dept. Store Cinch 


Manager David F. Perkins got 
a splendid tie-up with one of the 
department stores to advertise 
Norma Shearer in ‘The Latest 
From Paris’? playing at the Pub- 
lix Merrimack Square Theatre, 
Lowell, Mass. 

The store used their entire front 
window on the main street dis- 
playing cards, stills, cut-outs with 
co-operative copy about’ the 
clothes sold by Norma Shearer in 


3 


CUT “‘JUICE”’ 
BILLS VIA 
NEW LAMP 


(Continued from page 1) 
a large scale until a survey is 


made of the circuit requirements. © 


It would be a good idea for every 
manager, and surely all managers 
|are interested in decreasing their 
expenses ‘and increasing their 
profits, to take this matter up by 
mail with Mr. Behr and benefit 
through the experiences obtained 
in the various theatres now using 
the new process. 


Mr. E. A. Zorn, City Manager, 
at Poughkeepsie, has given his 
opinion that the illumination of 
his stage and other locations 
where the lamps were placed, is 
decidedly better. Observation in 
connection with the burning of 
the lamps using the process has 
revealed its permanency ard that 
there is no tendency to discolor 
or peel off. Laboratory tests have 
shown that the process has no 
effect whatsoever on the life of 
the lamp. 


Another very important point 
is the fact that Publix has spent 
large sums of money for making 
alterations in re-wiring when 
necessary to install lamps of 
greater wattage. It is quite evi- 
dent that if increased illumina- 
tion can be secured through using 
same or smaller wattage, this ex- 
pense can be reduced or elimi- 
nated. 


This is purely an economic 
problem and should be worked 
out by taking the cost of a new 
lamp plus the ‘Mirror’ process 
and figuring out the saving of. 
current over the estimated life of 
alamp. In the case of a 100 watt 
lamp, it would work out as fol- 
flows: (assuming energy rate to 
be 10¢ per KWH.) It would cost 
about $10.00 to burn this lamp 
during its estimated life. How- 
ever, if this is replaced with a 75 
watt lamp, there is a reduction in 
energy consumed and a cut in the 
electric bill of 25%. Fizuring the 
eost of the process at 60c and the 
replacement lamp cost at ‘'28c, 
there is a net. saving on one small 
lamp of $1.62. 


Now taking a more typical il- 
lustration of lamp used in a thea-, 
tre, take a 1000 watt lamp. Cost 
to burn this lamp would be 
$100.00. Replacing it with a 750 
watt lamp would make a reduc- 
tion in the, electric bill of $25.00. 
Deducting from this the cost of 
the process, $5.50, plus replace- 
ment lamp cost $2.33. there is a 
saving of $17.17. 


The basis of increased illumina- 
tion has been determined by 
means of foot-candle-meter to be 
about as follows: 


75 watt—110 watts intensity of 

illumination with process. 

watt—-145 watts intensity of 

illumination with pracess. 

watt—230 watts intensity of 

illumination with process. 

200 watt—-300 watts intensity of 
illumination with process. 

300 watt—500 watts intensity of 
illumination with process. 

500 watt—800 watts intensity: of 
illumination with process. 

750 watt—1400 watts intensity of 
illumination with process. 


If wattages are reduced 25% to 
50% without loss of illumination, 
a great saving in electric bills 
must result. In some localities 
savings. will be found greater 
than others, particularly where 
connected load (kilowatt demand) 
is used as a basis for charges, 


Taking into consideration the 
fact that this Company's electric 


100 
150 


Manager L. E. Davidson got the picture could be bought at/piils run into the millions, it he- 


more than the usual amount of 
publicity for a picture when he 
arranged with a local airman to 
drop passes from his plane. The 


the store, ete. 

. The store further co-operated 
by mentioning in their daily 
i newspaper ads the title of picture, 


picture: was Paramount’s Legion) star, theatre and play dates. 


of the Condemned” playing at the 
Publix Capitol Theatre, Sioux 
City, Ifa. Fifteen parachutes, 
each containing two passes were 
dropped during the noon hour on 
the opening day of the picture and 
it surely was 


uth and middle-age|to be numbered as 25. 
ee h each other to|have been 26. 


people vying wit 


BEG PARDON! 


hooves every manager to get busy 
and obtain the maximum benefit 
of the service which the Pub- 
lix Maintenance Department is 
ready at all times to render. 


“KRAZY KAT” STAYS 
Paramount has renewed its con- 


Error in proof reading caused |tract, with Charles B. Mintz for 


get a pair of the coveted passes. |on your file. 


/ Please change vit 


one mad scramble|the last issue of Publix Opinion |the release of a series of 26 one 
It should | reel ‘‘Krazy Kat’’ cartoons. . This’ 


is the same number contracted for 
on the present season's program, 


A i 


ANNAN 


on rata 


BILLIE GERBER 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Star of ‘Flapperettes” 
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: Money SAVED Is Prorir. Toot! 


| Es 
| 
} 


The summer season is upon us — with the worst 
“oppusition” possihle. Good roads, automobiles, golf, 
Picnics, vacation trips, and other lures of the outdoors, 
are calling potential patronage away from your box 
office. 

Your problem is to keep up the profit figure. 


Most of the experienced managers are getting ready 
to accomplish this by doing two things. First, the elim- 
ination of every expenditure possible for the next three 
months. 


oO ° pase 7 . 
Second, by staging out-door advertising campaigns | 
of an intensely alluring nature that will overcome the | 
summertime opposition. 


Miss Billie Gerber 
In a great many theatres where energetic theatre 

staffs refuse to let hot weather rob them of credit re, 
being effective showmen, summer time business will com- 
pare favorably with that of the best seasons. 


almost as tiny. 
natty youth on the stage in her 


| 


: 


: 
{ 
| 


| present assistant at Imperial is promoted to be Manager @ 
| Strand. 


| urday. 


| charge of the Howard Theatre, 


Publix Theatres Corporation, Paramount Building, New York, Week of May 28, 1928.: 


“I SINCERELY HOPE EVERYONE IN PUBLIX IS STUDYING THE DEVELOPMENT OF THE T. 
PICTURE. IT MEANS A GREAT DEAL IN THE FUTURE, TO EACH OF US!” —sam KA 


sa | was closed and the present policy was transferred to the 


: 


She’s cute as a mouse’s ear, and | 
And tho she’s a | 


masculine attire, she’s a fluffy bit | England Division, on the dates listed: 
of femininity off stage, and the | ford closed after business May 21st. 


pecenroame 


eater eee 


Eddie Gallinagh, formerly director of Publicity for th i 
nesota’”’ in Minneapolis, and for six years associated with thr 
stein & Rubin publicity department, has resigned, and wi 
himself to short story writing which has already provided 
a highly remunerative income. 


Effective Saturday, May 19th, the Arcade Theatre, Jac’ 


Theatre with Mr, Chas. Morrison continuing as Manager. Adm 
sion prices effective May 21st will be—10 and 30c matinees,} 
and 40¢c evenings and all day Saturdays, Sundays and HolidaysJ 


The following re-alignment of managers at Asheville, is effi 
June 3rd: F. R. Hirsch of Plaza Theatre, has resigned and 


Amos moved from Strand to the Plaza Theatre. Frank 


—_—-—_—--—— 


John Howard has been employed as manager as 


Mr. Korach at the Rialto Theatre, Omaha. 


The, policy of the Franklin Theatre, Tampa, was 
follows, effective May 13th: Sunday, Tuesday, Thu 
Admission prices 10 and 25c at all times. 


Willard ratterson has been employed as District 
Atlanta; Keith 
Atlanta and Alabama Theatre, Birmingham. Mr. Patterns 
sume his duties on May 21st. After that date Mr. M 
confine himself to the district supervision of the Georgia” 


The following are managerial and policy changes in 
Empire : 


Olympia Theatre, 


a 
57 


: ee | boy-reporters will be glad to’ in-| band policy eliminated after May 19th—effective May 20) 
Your freezing plants, your ventilating systems, your|terview her for their papers. | ing policy will prevail—week of May 20th “Legion Of 


“freezing” theatre fronts, will attract, favorable atten- | Have ‘em ask her about the scores | demned” for entire week and commencing May 27th t 


: d |of chorus girls ‘she’s taught tod| be two changes weekly, Sunday and Thursday; 
tion. A story every week at least in your N€wspape's, | dance so they can elevate them-| 8 follows: Week day matinees—children 10¢, adults 
about summer time crowds being as large as those of | 


: a 


E rs 


selves in the profession. -She’s in| and holidays matinee—children 10c, adults 25e. 
winter time, due to your miraculous “good weather 


| John Murray Anderson’s ‘“Flap-| matinee every week—children 10c, adults 15c. 
| perettes.’’ 

machines,’ will work wonders. Of course, ingenuity is | 

required to get such convincing stories published. And 

your ad-copy must be convincing, too. But you’re all 


TWO SONG HITS 


showmen, which means that you have no lack of in- INSPIRED BY 
genuity and energy. 


FILMS 


Two of the biggest song hits 
eurrent are “Laugh Clown 
Laugh,” and ‘‘Ramona,”’ 
which were written for the ex- 
press purpose of exploiting the 
two feature films they are named 
for. And the two films are tre- 
mendous winners in every thea- 
tre they play. This largely is 
the result of the co-operative ef- 


Publix comptrollers declare that except in cases 
where other influences beside weather enter into the 
problem, Publix de luxe theatres make more money in 
July and August than they do in October,—due to show- 


| 

| 

manship. | 
The thing to do then is to start building up a complete file | 


and theatre men. Window dis- 
plays, radio hook-ups that use 
singers who announce they are 


is to play, and newspaper. ads, 
do the work. 


In nearly every case, theatre 
managers have had their organ- 
ists and orchestras plugging the 
song for months ahead of the 
film playdate, — and packed 
houses result. 


A few years ago, exploitation 
songs were not effective. Today, 
however, music publishers have 
their best writers produce them, 
and they’re sure fire. They 
make a lot of money for the 
musie publishers and music 
stores, and they do the film some 
good. Of course, they wouldn’t 
be so popular if theatres didn’t 
plug them so hard, but the ad- 
vantage is mutual. ~ 


We have all been told of the importance of the talking machine. 
information on it, in your own office, if you’d be prepared. The 
trade papers are full of it. Publix Opinion is preparing to furnish 
considerable. But your own efforts will count for most, 


You doubtlessly have an assistant, or someone assigned to keep 
up your files and your paper-work. Add this job, at once, 
your trade magazines and file the clippings—-stories, art work, 


At this stage of Publix progress there are no Publix Theatres 
without a good filing system for selling-helps. Just as your files of 
still photos of movie and stage stars, cuts, and clippings, have proven 
invaluable aids in selling your shows, so will your “talkie” file help 
you when the need arises. Like any new idea, your first contact 
with it will doubtless find the usual pioneering hardships, If you 
keep abreast now, the hardships that others are enduring, and the 
obstacles they: are conquering, will be considerably lessened for you, 


) Whether you now play Vitaphone and Movietone subjects or not, 
HE | get the pressbooks today, and file them, By the time you’re ready 

fot “talkies,” you’ll have had ample time to familiarize yourself 
with the necessary methods of successfully handling it. 


Cut up 
photos, 


| week—-children 10c, adults 35c. rn 
jager of the Empire, New Bedford will take over the mi 


| Change days will be Sunday and Thursday, with 


both of | 


forts of the local music stores | 


| June 3rd Mr, Chapin will report 
singing thru the courtesy of the| 


theatre where the song-title film | advice as to Mr. Morrison’s future assignment will 


|Thompson” playing at the Pub- 


Mr. J. S. MeNeal, forn 


of the Olympic on May 20th. Mr. League of the Ol 

ford, will report to the Stadium Theatre, Woonsocket 

to handle the stage band policy which goes into effect 
‘ 


Present manager will continue n 


of 10 and 25¢ matinees, and 10 and 50c¢ evenings 
days and holidays. 
the theatre. 


Please be advised vf the appointment of Hdward. 
Poughkeepsie to the position of District Manager 
over the following towns: Poughkeepsie, Newburgh, 1 
falo, (North Park and Kensington Theatres); ; X 
land, Vt.; Barre, Vt. Mr. Henry P, Hoft is being 
the Stratford to the Bardavon Theatre, Poughkeepsie a 
his new assignment on May 28th. Mr. John Bartung Ba 
ployed to succeed Mr. Hof at the Stratford Theatre ip 
to that theatre on May 28th. Mr. Zorn’s office will be in. 
Theatre Building at Poughkeepsie on June 3rd.” r 
nounced of Mr. John D. Moody as Manager of the [ 
Cocoa. Mr. Moody will report to Cocoa on May 28th to: ve 
Chapin and will assume the active management on June { 


to Palace Theatre, 
work with Mr. Morrison prior to ing that op 


We 


WANT-ADS AGAIN 
SELL SHOW 


Manager Marsline K. Moore, 
profitably tied up with one of 
the Fort Smith newspapers in a 
contest that resulted in 150 
inches of free display for “Sadie 


lix New Theatre, 
Ark. 

Five lines taken from five dit- 
ferent ads appearing on the the 
Classified page are shown on the 
special ad. The idea of the con- 
test is to find the ads these lines 
belong to and then copy the ads 


Fort Smith, 


